IR UNIVERSITY
GtJ OF ALBERTA EeE

MEXFREEARS

ITHEEmLT &

2026QStt 57 XFHi% 594

MASTER OF BUSINESS ADMINISTRATION

IE A E—FRkSAACSBITERIRE N
SR 5O IR EAACSBIAE - ﬁé&ﬁg



03. (R KFiE 12. FRREK

DEAN'S MESSAGE ELITE ALUMNI
05. ZR T8 3. ZRE &

ABOUT US PROFILE OF UA-MBA INTAKE
07. MBI 15. B &£53

WHY UA-MBA PHOTO GALLERY
08. iRi2(xF 17. ERigH

CURRICULUM OVERVIEW ADMISSION INFORMATION
09. iRiE7T4

CURRICULUM INTRODUCTION

D)
=
=
Ll
=
=
®)
©




OA._ e .

G0 ~>

R HIERR THEEFRUY
R BT

(1] B

ERSMRLR TR 3[R S ok { RO TTp72 - )
SEoREXF RIEIRE

I EREL MR
TEHEEIRIE




We have a special

culture here.

Preserving and
growing that culture
is at the heart of

our strategy.

Together,
we’ll take on that

challenge.

Dr. Vikas Mehrotra
INEXRRABREEERREK

Dean of the Alberta School of Business
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DEAN'S MESSAGE

It has been an extraordinary privilege serving as your Dean over the last year. In that year, I've been
lucky enough to get to know many more members of our community, both on and off campus. This
spring we set out to create a new strategic vision for the Alberta School of Business (ASB). In that
process I've been delighted to see such a diverse set of members of our community give their time
and wisdom to help set the course for our school’s next five years.

Throughout our strategic planning, your contributions have been varied and frank: telling us about
the ASB that you love, and the ASB that disappoints you, on topics that ranged from climate change
to paint colours. But in our many conversations, one theme emerged again and again: people. You
told us about the special culture at ASB. Alumni told us about the lifelong friends they made, faculty
told us about their gratitude for staff, and prospective students shared how excited they were to
meet new companions on their educational journey. A department chair told us that if a promising
young academic came to visit for a few months, they would stay for years.

We have a special culture here. Preserving and growing that culture is at the heart of our strategy.
Together, we'll take on that challenge.

We heard that the people at ASB value rigour and are exceptional critical thinkers. We heard how
high stress, low risk situations help our students gain confidence in their professional skills. We
heard about the value of adaptability — faculty and students who can achieve great things by being
ready for change and adopting new perspectives. We also heard about kindness. How at ASB an

expectation of excellence is matched by warmth and care.

Alberta School of Business
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CURRICULUM OVERVIEW
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9 Core courses Financial Reporting and Analysis

EEELZFF 3
Economics for Managers

SSHh51H= 1.5
Leadership and Society

BEEMF 3
Managerial Finance

MIHEHEERTF 3
Marketing Management

PRSI ERER 3
Data Analytics and Decision Making

HOANTELSE 3
Leading People

2R 40 hR B 3
Organizational Strategy

EIXEILIFRE 3

The Global Business Environment

4 Concentration AIErEEI A 3

4 JAIE TR Applications of Artificial Intelligence Business

(BelkmTiR1 AR B {5 IR 3

(Al in Business Strategic Supply Chain Management

Certificate) E) AR S 8 3
Technology Strategy and Innovation
B’REF 3
Investments

TR IRTE &k B Business Project 6

Capstone course
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08. tA4A 5% / Organizational Strategy
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TOGETHER
WE UPLIFT EACH OTHER
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