
 
University of Alberta Innovation Showcase Guidelines 

 
Welcome to the University of Alberta’s Inaugural Digital Innovation Showcase! On Monday, May 
10, 2021, and continuing until Friday, May 14, 2021, researchers from across the University will 
present virtual posters, sharing knowledge and breakthroughs in an accessible format, and 
engaging with fellow researchers, members of the public, industry and more. 
 
Below are guidelines to ensure success in this event. Read them carefully to ensure that you 
complete all required tasks and properly create your poster. 
 
There is a limit on the number of posters therefore make sure that you apply early. It is a first 
come first served. When you apply, you must classify yourself as one of the below options as 
registration limits are based on groups. 

● Health 
● Science, Engineering 
● Arts, Social Science 
● Future Energy Systems (if you are in Future Energy Systems, select this option) 

 
Deadlines:  

● Optional info session: Friday, April 9, 2021 
● Registration opens: Friday, April 9, 2021  Register here 
● Registration closes: Monday, April 19, 2021 at midnight 
● You will be informed if your application has been accepted: Wednesday, April 21, 2021 
● Optional training session: Tuesday, April 27, 2021 at 12:00-13:00. Register at 

https://ualberta-ca.zoom.us/meeting/register/tJwod-yhpz0sGN26HfL0G3W6gTeQmhR-
WNrs.   

● Marquee Event: Monday, May 10, 2021 at 12:00-14:00 
● Innovation Showcase: Monday, May 10 at 12:00 to Friday, May 14 at 16:00. 
● Innovation Connect Mixer: Thursday, May 13, 2021 at 12:00-13:30 

 



1. Why Do A Twitter Poster? Why Join The Innovation 
Showcase? 

● Learn new skills for working in social media, a new venue.  
● Twitter is very common for researchers and professionals, this is a great opportunity to 

build up a reputation online. 
● Twitter offers a lot of flexibility in format - both in how you connect to an audience, but 

also how you create the poster.  
● You can tie social media to LinkedIn, creating great networking opportunities.  
● As many of the stakeholders attending the mixer on Thursday will be invited to this event 

as well, it is a great way to connect with stakeholders. 
● This is a great way to share research with the public. In a world with so much 

misinformation, it is essential to be able to share your work effectively with the public.  
● This is a way for researchers to learn new communication styles. 
● Unlike in person conferences which are limited to specific topics and you have a limited 

ability to see other posters, this format gives you exposure to research outside of your 
own field and to be a part of the larger research entity. 

 
2. Twitter Account 

To participate in the Innovation Showcase, you require a Twitter account. If you already have 
one, great. If you do not have a Twitter account, we recommend that you create one now and 
start building up your community. 
 
Make sure that your account is not private, at least during the Showcase, otherwise people will 
not be able to see your poster. 
 

3. Copyright Considerations 

Before you make your poster, consider the content that you want to share and whether you 
have permission to share it. These guidelines are based on those provided to the participants 
of the #RSCPoster Twitter Conference.  
 
If the research is already published, check the guidelines from the publisher regarding what can 
be shared or how they prefer attribution. If the research is not yet published, check with the 
publishers you are considering to see if they have any restrictions regarding publication after 
presentation in a conference, online or in person. This varies between publishers so we cannot 
provide universal advice. 
 
According to Copyright Alliance:  
“A tweet is protected by copyright if the following criteria are satisfied: 



● The content must be original to its author, meaning the expression cannot be copied 
from someone else, and it must possess at least a minimal amount of creativity. For 
example, a tweet that merely lists the 5 most popular television shows in the country will 
likely not contain the requisite amount of creativity (remember facts aren’t protected). On 
the other hand, a tweet or thread of tweets containing commentary and analysis about 
what makes those 5 shows so popular would likely satisfy the requirement. 

● The tweet must contain something more than simply a name, single word, or short 
phrase, since these are not protected by copyright law. Although there is a 280-
character limit, a lot can potentially be said in 280 characters or less. Additionally, twitter 
now allows for tweets to be “threaded,” which allows a user to post longer, cohesive 
messages, despite the character limit.” 

 
4. Poster Content 

Your poster must cover your individual research (i.e. not an overview of the entire lab or 
research group), but does not need to present data. If you are still new in your program or in a 
course based program, you are welcome to present a proposal. Make sure that it can be 
understood by those without an overt specialization in your research topic and without a verbal 
explanation of content.  
 
Given the digital format, we encourage you to condense your poster into one simple message 
and link all content back to the ‘big picture’. Focus on the most important part of your research 
and leave out unnecessary details as they can clutter your poster. 
 
Any images or figures must belong to you, you must have permission to use them for this 
purpose,  or they must be available open access from the internet (potential sources could be 
Unsplash, Pixabay). Participants are expected to follow the University of Alberta copyright 
guidelines.  
 
Participants are encouraged to accompany posters with short videos (e.g. 30 seconds) 
introducing their poster topic. You cannot post a video and your poster in the same tweet, but 
you can post videos as a reply to your poster (in a thread). If you decide to add an 
accompanying video, the content should be clear, concise, and entice ‘audience’ to further 
examine your poster. 
 
Make sure to check with your supervisor regarding what funding agencies, partners, etc. should 
be acknowledged on the poster. Also check regarding authorship - who should be listed? 
 

5. Poster Format 

We encourage you to be creative with your poster format. You are free to use any program 
and to try different formats, sizes, or features if you believe they will make your poster stand out. 
Consider use of animations or creating a GIF. Make sure to include any necessary logos for 



funders. Here are the winners of the 2020 Royal Society of Chemistry online poster competition. 
Check out what they have in common, what makes them stand out and what you like about 
them. Integrate those ideas into your posters. 
 
Because of the digital nature of this event, we advise reduced use of text and increased use 
of images. Remember people may be looking at your poster on a phone, so make sure they 
aren’t having to scroll around to read paragraphs. Use bullets and make sure the font is large 
enough to read. Use high resolution images so that nothing is blurry or pixelated. Make your 
poster eye-catching - perhaps through use of animations, bright or contrasting colours, etc. 
 
Posters should be posted in an widely accessible format - e.g. .png (preferred) or .jpeg. 
Poster resolution and size should be large enough to be easily read and consumed - e.g. 300dpi 
or greater. It is important to note that the highest image size allowed on Twitter is 5 MB. If an 
accompanying video is posted, .mov and .mp4 formats are acceptable, and videos must remain 
under 2 min 20 sec. 
 
The posters featured are here to give you ideas of how you may want to present your research 
to the public. This is an opportunity to be a bit more creative with your presentations and titles 
while sharing the importance of your work. 

 



 

 
 



 



     



 

 
 
 



6. Poster Tweet 

Take time to carefully craft your poster tweet. You only have 280 characters. Consider how to 
make it catchy, e.g. use a question, an interesting fact, emojis, etc. Similar to a 3 Minute Thesis, 
use this tweet as your hook - use it to encourage people to look at your poster.  
 
For example 

Over 50% of the Earth has been altered by human activity. To ensure an Earth for future 
generations, land reclamation is required. My research focuses on building soil using 
waste materials to support mine reclamation #UAlbertaInnovationShowcase 
#UAlbertaInnovationShowcaseSciEng 
 
Dirt, or more accurately soil, is essential for humans, from food we eat to materials we 
use to water we drink. Yet for many disturbances, there is no soil left to reclaim the land. 
See my research building these needed soils #UAlbertaInnovationShowcase 
#UAlbertaInnovationShowcaseSciEng 

 
Make sure to include the event tag, #UAlbertaInnovationShowcase, or people will not be 
able to find your poster and the University will not be able to engage. Consider tagging your 
collaborators and institutions.  
 
In addition to the overall hashtag, you should add the sub categories so that it is easier to find 
your poster. These are not based on your faculty, but how you would classify your research. 

● #UAlbertaInnovationShowcaseHealth - medicine, health 
● #UAlbertaInnovationShowcaseSciEng - science, engineering 
● #UAlbertaInnovationShowcaseArtsSS - arts, social science, humanities 
● #UAlbertaInnovationShowcaseFES - members of Future Energy Systems 

 
When you upload your poster image, click “Add Description” and briefly describe what is in the 
poster. This makes the content accessible to the visually impaired 
 
You may want to add a link to your LinkedIn account so that people can connect with you. If you 
have space in the Tweet, add it there. If not, add it as the first comment. 
 
It is important to note that the image of your poster that appears in the Twitter feed will be 
cropped until a viewer clicks on it. Make sure that it is visually appealing no matter what part of 
the poster is visible. 
 

7. Event Launch 

On Monday, May 10, 2021, the Showcase starts with a Marquee Event which will run from 
12:00 to 14:00. You must post your poster on your Twitter feed at 12:00 (you can prepare 
your Tweet in advance and schedule it to post at that time). You are expected to be active 



during the entire Marquee Event, monitoring threads related to your poster and responding to 
re-tweets, questions etc., as well as engaging with other participants and their posters. 
This is a unique opportunity –– during conventional poster presentations, you must wait by your 
poster and often miss out on seeing other posters. Now you have the opportunity to see other 
researchers! 
 
During the Marquee Event and throughout the week, the FGSR Twitter account will periodically 
highlight and retweet posters to encourage further interaction, as well as partners. 
 

8. Remainder Of Event 

Until the completion of the Showcase on Friday, May 14, 2021 at 16:00, you are encouraged to 
continue monitoring your poster Tweet and remain active on your Twitter feed, responding to 
questions and engaging with people on your own and other researchers’ tweets.  
 

9. Innovation Connect Mixer 

This virtual event will take place May 13, 2021 from noon - 1:30 pm MST and is open to 
participants and attendees of the Innovation Showcase. Participants are encouraged to meet 
with Alumni and members of the community who will have had an opportunity to see some of 
the posters.  This will also be a great opportunity to learn more about the industries and 
organizations they represent.  The event is coordinated with the University of Alberta Alumni 
office, and we hope that you use this opportunity to grow your network. 
 
Online Resources 

● Top tips for Twitter Posters (AB Journals): https://abjournals.org/top-tips-twitter-posters/ 
● Twittering About Research: A Case Study of the World’s First Twitter Poster 

Competition: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4706062/ 
● Better Posters: http://betterposters.blogspot.com/ 
● #RSCPoster Twitter Conference tutorial: 

https://www.youtube.com/watch?v=N3KIDBFCBP0 
● Twitter Tips for Beginners: https://stuartcantrill.com/2019/11/28/twitter-tips-for-beginners/ 
● How to design & present a research poster https://www.ualberta.ca/fr/campus-saint-

jean/media-library/presentationhowtodesignandpresentapostercsj2019pptx.pdf 
 
Nature Articles 
Getting to grips with online conferences: https://www.nature.com/articles/s41560-020-0656-z 
Organizing a virtual conference changed the way we think about academic exchange: 
https://www.nature.com/articles/d41586-020-01896-3 
What’s on the agenda for post-pandemic meetings?: https://www.nature.com/articles/d41586-
020-02254-z 
 



Research Poster Repositories 
● Figshare - An open repository  
● Poster Sessions (Flickr) - images from poster sessions  
● F1000 Posters - An open repository  
● ePosters.net - An online journal of scientific posters 

 
Demo Poster used from FigShare: https://figshare.com 

● https://figshare.com/articles/poster/Identifiability_and_predictive_capabilities_of_dynamic_models
/11309822 

● https://figshare.com/articles/poster/Where_do_the_eyes_look_during_sign-
watching_The_impact_of_early_language_experience_on_babies_and_children_s_eye_gaze_be
havior_for_signed_narratives/6817991 

 


