
Introduction to Electronic Commerce 
COMM 550 

 
An elective course developed for the Master of Arts in 
 Communications and Technology (MACT) program 

 
 
Course Description and Objectives 
 
This course will provide an understanding of the phenomena behind the tremendous rapid 
changes in e-commerce models, technologies and social networks. Building upon fundamental 
business mechanisms and theory, students will analyze the tools necessary to understand and 
participate in the management of an e-commerce enterprise in either the for-profit or non-profit 
sector, and discuss the power and role of social media and some of the key issues related to e-
commerce.  Topics include e-commerce business models and concepts, business opportunities in 
e-commerce, online marketing concepts and communications strategies, electronic commerce 
Web site design, social, legal and ethical issues associated with e-commerce. A great deal of 
emphasis in understanding the power of social networks (i.e. Facebook, Twitter, Google+, 
LinkedIn, others) as enabling social platforms of social marketing and communication 
opportunities will be included across the discussed topics.  

 
At the end of this course you will be able to: 

• Examine the fundamental characteristics of the environment and strategies in the new 
economy markets. 

•  Identify the different types and key components of e-commerce business models.  

• Analyze the e-commerce opportunity in un-served or underserved new economy markets.  

• Discuss the essential elements of a successful brand, and communication/marketing 
strategies that create competitive advantage in the digital economy. 

• Discuss the role and power of social networks in managing e-commerce activities. 

• Discuss of the major topics surrounding legal and ethical issues related to e-commerce 
and social networks, and evaluate some solutions and technologies that have been 
proposed to address them. 

 
Delivery Format and Resources 
 
This course will be delivered asynchronously online using Moodle learning system. Materials 
will include a print custom readings package.  Online resources including videos, online articles 
and reference to relevant web sites will also be provided.  Pre-reading will be required. 
 



Course assessment and expectations 

During the coming six weeks, you’re asked to complete your readings, participate in the weekly 
discussion and complete three individual assignments and a group final project.   
Below are the details of the assigned activities: 
 

Activity Credit Weight When to Complete 
Assignment 1 15% of final grade after Lesson 2 
Assignment 2 15% of final grade after Lesson 4 
Assignment 3 15% of final grade after Lesson 6 
Online Participation 20% of final grade Weekly /ongoing 
Group final project  35% of final grade End of the course 
   
Total 100% of final grade  

 
 
 

For more information, contact Susan Petruszczak at 780 492 1538 or 
susan.petruszczak@ualberta.ca 

 
 
 

Enrolment is limited to 20.  Early registration is suggested due to delivery format.  Open to 
online registration via Beartracks.  Priority to MACT students (course based and thesis).  

Open to all Graduate students starting June 1. 
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